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5 Simple Ways to Segment and Target Your Healthcare Audience
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When it comes to healthcare marketing, professionals know that data is crucial to get them
all the information they need to market their products effectively. Part of doing that is
segmentation. Once you segment your target audience, you can start to provide them all
with content and ad copy specifically for them. Some professionals would go as far to say
that this is the most crucial element to your success in this market, as it gets the right
product into the right hands in the medical field.

Listed below are five ways you could segment your audience to be able to sell your products
more effectively to anyone within online healthcare databases. By taking these contacts
and then segmenting further within them, you can achieve some really great results.

1. Gender

The benefits to marketing specifically to gender in your healthcare and medical directory are
obvious. Certain products are geared directly to women, men, and transgendered people
respectively. For example, treatments involving breast cancer generally need to be aimed at
women.

2. Platform

Healthcare professionals end up spending a lot of money on their advertising campaigns.
Due to this, they need to know where the money is being spent when it comes to their
particular niche. This can help you ensure every dollar is spent on an impression that
matters. For example, using targeted platforms like Facebook offer unparalleled targeting of
these types of groups. This can be even further improved with your own market research, as
you can use these targeted advertising platforms to really hone in the eyes on the list of
healthcare databases you want to target your ads to.
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3. Interest

Whether or not there is a strong interest is a big part of the buying process. If your market is
not interested in your product, it simply will not sell. You can use interests like fitness and
healthy eating trends to help promote your products in a more current and relatable way.
This is often a great tactic for younger audiences. Getting specific influencers who are
important to your demographics will yield great results.

4. Location

All countries have their owns laws and regulations. Segmenting your audience by where
they live will help you avoid legal issues down the road, and also prevent you from
marketing to people who can’t legally purchase your item. If there is anything worse

than marketing to someone who doesn’t want your product, it's marketing to someone in
your online healthcare databases who isn’t legally able to own it.

5. Age

Age is a big factor. Young people require vastly different treatment options and procedures
than the elderly. Another thing to take into account is how the age utilizes the medium you
are advertising on. A perfect example of this would be a heavy internet campaign targeted
at seniors within your healthcare directory, many of which do not own, or use a computer
on a regular basis.

If you want to get the most of out of your marketing budget, you would do well to identify
the key factors of your audience. With segmentation, you can do this easily and effectively,
meaning less time spent on campaigns and more money in your wallet.
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